Still confusing your SEO for SEM and
your CTA for CTR? Here are all the
key digital marketing acronyms you
need to know.

Tactics that help you become more visible on The pages you see when you type a query into
search engine results pages. a search engine.

The $$$ you spend for a single click on a paid Paid ads that appear on search engine

search or social media ad. results pages.
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The button or line of text that encourages
someone to take a desired action.

The percentage of people seeing your ad
and clicking through to your website.

User Interface User Experience

The series of screens, pages, and visual The overarching experience that a customer
elements that users interact with on a device. has with your website.

Customer Relationship Management Content Management System

Your strategy towards maintaining relationships with customers What you use to create and manage the digital
and the platforms that store and organise information about your content on your website.
interactions with them.

Content that is produced not by you but
by your customers.
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The ways you optimise social media platforms 6 ’

to increase traffic to your website.

Paid search activities such as PPC ads.

Now you know what all these acronyms mean, it’s time to

Q integrate them into your digital marketing strategy. We love
helping NZ businesses develop winning digital marketing

P

strategies, and we want to help yours too.

Give us acallon 0508 693 444
or visit nzdigital.co.nz




